
Summary of Capabilities, New York and Los Angeles 1996 - 2013					
■ Management: Synchronizing disparate aspects of entertainment production from crew & talent logistics, location scouts, 
    securing permits, transportation, equipment rentals, catering to department liaison facilitating basic operations.
■ Marketing: Market research, brand positioning and marketing plans for indie films and startup initiatives
■ Media Relations: Pitched to national media outlets

Sticky Pictures, New York, NY	2007 -2008                                                                                                                                                     
Head of Marketing and Representation for a startup motion design boutique with a green edge
■ Integrated marketing from positioning, collateral copywriting & media relations efforts
■ New business development pitching ad agencies, networks and green consumer products = $750k in opportunity

Quadrant II Media, New York, NY 2000 - 2002
Leanne Drum
2 Ghost Pony Road 29910
picturelore@yahoo.com
843-706-3224

Senior Associate Publicist		
■ Spearheaded Latino niche advertising initiative for Ford Motor Company brand, utilizing multiple media outlets
■ Point-person for media listings, VNRs, and managing clip and video monitoring services
■ Liaison managing the campaign to PBS relationship for The Latino American Series co-promotion
■ Compiled comprehensive weekly overviews and year-end recap reports for campaign 

ModernRock.com, New York, NY 1999 - 2000
Vice President of Artist & Repertoire/Creative Development 
■ Generated content by building talent roster, establishing reciprocal links, and negotiating alliance deals
■ Executive producer duties for ModernRock.compilation, including co-writing artist contracts
■ Customized effective marketing initiatives to promote start-up website and compilation CD, including:
    ◨ Aggressive, relevant multi-level guerrilla marketing campaign
 M ◨ Managing alternative media + radio
■ Managed advertising & promotion campaign through all promotional channels, including artist development, media   
planning and purchasing, creating ad copy and marketing materials

What’s the Big Idea? Records, New York, NY 1998							 		
Promotions & Media Relations Manager 
■ Planned and implemented marketing objective to create “critical mass,” thereby increasing the value and the development potential of CD including a guest performance on Radio Disney                                                                                       
■ Created co-op marketing promotion, including potential distribution deal with Blockbuster Video
■ Aligned charitable co-venture with consignment sales promotion and pitched venture to designated mass merchants

Mercury Records, New York, NY 1996 - 1998						             	 	             
Senior Artist & Repertoire Coordinator 
■ Oversaw all aspects of R&B and Rap album production, and reported directly to Senior VP of A&R
■ Liaison between artist management and Mercury marketing, copyright, legal, finance, video and creative departments
■ Successfully completed 18 albums with over 30 subsequent single releases including platinum and gold artists;
    the Academy Award Documentary of the Year soundtrack, When We Were Kings

See next page for additional credits 1990 - 2013						             	 	             

Education

Master of Arts in Integrated Marketing Communication Emerson College, Boston, MA
Bachelor of Arts in Economics North Carolina State University, Raleigh, NC



[bookmark: _GoBack]FILM: 
Producer, Brooklyn Heights, Dpleganger Films, 2009.
Producer, Three-Quarter’s Louie, Thunder Road Pictures, 2006 - 2007.
Publicist, Sensitive Johnson, So To Speak Productions, 2003.
Music Supervisor, Learning to Surf, Rocinante Films, 2001.
Music Supervisor/Associate Producer, Watershed, Infinity Filmworks, 1998/2002.
Music Supervisor, The Albatross, Rogue Productions, 1998.
Music Consultant, White River Kid, Franchise Pictures, Sony Pictures, 1998.
Music Consultant, Dust and Stardust, IN D 500, 1998.
Assistant Production Manager, Mothers, Spyros Films, 1995.
Assistant Producer, Racer’s Edge, Taurus Entertainment, 1993.
Assistant Costume Designer, Wilder Napalm, Tristar, 1992.
DOCUMENTARIES:
Coordinator, “Till Death Do We Part,” PBS.
Coordinator, “A Day in the Life of a New York Model,” English Entertainment.
Production Assistant, “100 Days (Contract with America),” Jones Film.
20+ COMMERCIALS including:
Coordinator, HBO, GibsonLefebvreGartner.
Talent Coordinator, McDonald’s, LovingerGrassoCohen.
Coordinator, Red Lobster, D&H MacGuffin.
Location Research, MCI, Propaganda.
TELEVISION:
Executive Assistant to Producers, “Wish You Were Here,” CBS.
Assistant, “Totally Hidden Video,” Fox Television.
MUSIC VIDEOS: 
Second AD, “Silent Lucidity” and “Best I Can,” Queensryche.
Coordinator, “Fakebook,” Yo La Tengo.
Special Effects Assistant, “I’m Your Baby Tonight,” Whitney Houston.
Assistant Coordinator, “One Drop of Poison,” Lita Ford.
Assistant Coordinator, “Only the Ones We Love,” Tanita Tikaram.
MERCURY RECORDS ARTIST ROSTER includes:
Anytime/ Brian McKnight				Next/ Vanessa Williams
When We Were Kings/ Soundtrack			Autobiography of MistaChuck/ Chuck D.
House of Music/ TonyToniTone’			NBA at 50/ Various Artists
Star Bright/ Vanessa Williams			Hits/ TonyToniTone’		
Crystal Waters/ Crystal Waters 			Invitation Only/ Will Downing		
Cardigans, “Lovefool” and “Been It”	 remix		Hanson, “MmmBop” remix				
Foxy Brown, “I’ll Be” remix			OMC, “How Bizarre” remix
PHOTOGRAPHY:
Coordinator, Reebok, Bernstein & Andriulli.
NEW MEDIA:
Project Manager, McKinsey and Company, Information and Imagination, Inc., 1994.
TRADE SHOW/SPECIAL EVENTS:
Marketing Consultant, Nic Theater, Gardens and Special Event Venue, 2013.
Events Manager, PUMA City Volvo Ocean Race 2009, Earthwatch Institute.
Brand Partnerships, Italian Festival 2008, Italia Unita.
Music Market Segment Research, ShowBiz Expo 2001, Knowledge Industries.
BOOKS:
Publicist, Introducing the Richest Family in America, Burning Books Press, 2010.
Publicist, Failure to Atone, Failure to Atone Press, 2007.
